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Today, the pharmaceutical market of Ukraine is one of the most stable and dynamically
developing markets of our country, as well as one of the most socially significant. Predictability
and the guarantee of providing the population with vital pharmaceutical products depends on its
stability and predictability. However, between the main market participants adopted outdated
forms of interaction, which in turn are characterized by pronounced signs of oligopolistic
competition, chaos and uncertainty in pricing. Price uncertainty and chaos are a source of
compensatory over-pricing by all market participants, one of the main methods of countering
and insuring possible risks of unpredictable price changes in future periods. These phenomena,
in turn, adversely affect the prices of agents in the retail market, as well as prices for end
users. The oligopolistic behavior of the wholesale agents of the pharmaceutical market, as
well as the lack of information, cause constant and unpredictable price fluctuations caused
by exchange rate fluctuations and a number of other factors are considered and described
in the article. Using mathematical methods of analysis, certain patterns of price fluctuations
and their features were identified, possible causes and driving forces were described, which
made it possible to recommend how to resist pricing unpredictability for distributors, as
well as to offer an innovative method of interaction between retail market participants and
distributors. Unjustified changes in the value of goods on the market and price fluctuations can
not affect the characteristics of demand for goods, the total sales and turnover in the industry
as a whole, as well as the activities and development of market participants. The problem was
identified and justified as part of the existence of a market for oligopolistic competition of
distributors operating in the absence or limited information. The proposed methods make it
possible to optimize purchases already in modern conditions, as well as to influence the further
development of the market on the example of the development of distribution of leading
European countries. It is also proposed, within the framework of strategic recommendations
for market agents, an innovative methodology for conducting reverse auctions in order to
prevent distributors from increasing market prices and overcoming price chaos.

The proposed methods of influencing pricing are designed to lead to lower prices offered
by distributors, which, in turn, will lead to lower prices for the end user and an increase in the
practical effect of the application of the proposed methods. It is also difficult to overestimate the
social effect of the implementation of the proposed methods, since their introduction and use is
intended to create market conditions for pricing and competition among market participants.
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