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The changes that are taking place in the world economy are more and more strongly
influencing the economic activity of the sector in Poland. This is greatly influenced by the pace
of social and economic development and global trends. Enterprises are under great pressure,
because maintaining a passive attitude is associated with regression. This does not only
include modernisation activities related to production equipment, but also concerns marketing
techniques, management methods and organisation. Entrepreneurs aim to satisfy broadly
understood expectations and needs of consumers by running a business. The specification of
this activity results mainly from its character, type of products offered on the market.

The Polish food market is not very innovative in terms of products. New products are
mainly ,,imitations” so they are copies of existing products, created through new packaging
and flavours or only improved in order to reduce production costs and improve quality. In our
country few innovations are used in technological processes (modern technologies). New,
completely original products rarely appear on the domestic market. Activities in the area of
development of new assortment and creation focused on quality improvement (63%, this is
the main objective of enterprises), increasing the number of products (57%), and winning
a new market (54%), and not on creating new production technologies. Polish products on
the EU market do not have a constantly recognized brand and can be replaced by cheaper
products from third countries. There is also a high risk of replacing products on the domestic
market. The problem for strengthening and maintaining the competitive position of Polish
food entrepreneurs is through maintaining quality at a high level with relatively low prices of
the offered products. Regardless of the level at which the economy is located, price and quality
are an inseparable element of product selection.
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