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The article focuses on the growth of global e-commerce on the background of the covid-19 
pandemic. The data-driven digital economy has been growing rapidly in recent times. The pur-
pose of this work is to determine the degree of impact of cross-border data flows on the growth of 
global e-commerce on the background of the covid-19 pandemic. It has been studied that in many 
countries, statistics show a strong increase in online sales and a significant increase in online mar-
ket share in contrast to offline retail since the beginning of the pandemic. It is determined that dig-
ital technologies have played an important role in supporting stronger international trade and eco-
nomic activity in 2020. The theoretical basis for the operation of cross-border data flows and related 
e-commerce between business (B2B) and business consumer (B2C). It was emphasized that the 
promotion of cross-border e-commerce could contribute to economic recovery, provided that there 
was a proper emphasis on the need to ensure that the smallest traders could take advantage of ex-
port opportunities. The world’s largest bilateral trade flows take place between China and the 
United States, as well as between their respective neighboring economies. It has been identi-
fied that governments and businesses in many parts of the world have increased investment in 
innovation amid huge human and economic losses from the COVID-19 pandemic. Internation-
al bandwidth usage is geographically concentrated on two main routes: North America-Europe 
and North America-China. The largest digital platforms are Apple, Microsoft, Amazon, Al-
phabet (Google), Facebook, Tencent and Alibaba, which are increasingly investing in all parts 
of the global data value chain. Data have no value if they are not systematized and processed. 
Conversely, there can be no digital intelligence without raw data. The study proves the need 
to develop a new global approach to data management, their regulation at the international level. 
Thus, states need to develop innovation strategies to be able to withstand any future pandem-
ic crisis. Investing in new technologies, including digital innovation, fostering stronger glob-
al collaboration and maintaining sustainable innovation ecosystems, will be key to protecting 
humanity from any such adverse health crisis scenario. It is important to ensure that new tech-
nologies in the digital, biological and physical worlds remain human-centered and serve soci-
ety and the planet as a whole.

References
1. Official site of the United Nations Conference on Trade and Development

(UNCTAD). United Nations Intergovernmental Authority. URL : https://unctad.
org

2. ESTIMATES OF GLOBAL E-COMMERCE 2019 AND PRE-
LIMINARY ASSESSMENT OF COVID-19 IMPACT ON ONLINE RE-
TAIL 2020. UNCTAD Technical Notes on ICT for Development. 2021.  
№18. р. 12.

3. Financing universal access to digital technologies and services. Interna-
tional Telecommunication Union. Development Sector. ITU 2021. 103 р.

4. Accelerating Digital Inclusion in the New Normal. World Economic Fo-
rum, 2020. 24 р.



ISSN 2074-5362 (print), ISSN 2522-9702 (online). Європейський вектор економічного розвитку. 2021. № 2 (31)

5. Cross-border data flows and development: For whom the data flow. DIGI-
TAL ECONOMY REPORT. United Nations, 2021. 238 р. 

6. Shree D., Kumar Singh R., Paul J., Hao A., Xu S. (2021). Digital platforms
for business-to-business markets: A systematic review and future research agenda. 
Journal of Business Research. Т. 137. рр. 354-365.

7. Kitsios F., Kamariotou M., Karanikolas P., Grigoroudis E. (2021). Digital
marketing platforms and customer satisfaction: Identifying ewom using big data 
and text mining. Applied Sciences. Т. 11. 8032.

8. Manual for the Production of Statistics on the Digital Economy. Revised
Edition. UNCTAD. 2021. Р. 231.

9. Handbook of Statistics. United Nations Publications. 2020. 106 р. [4]
10. COVID-19 and E-commerce. UNCTAD. 2020. Р. 52.
11. Офіційний сайт eTrade for all. URL : https://etradeforall.org/
12. Łobejko S., Bartczak K. (2021). The role of digital technology platforms

in the context of changes in consumption and production patterns. Sustainability. 
Т. 13(151). 8294.

Одержано 7.10.2021.


